
	
  

	
   1	
   	
  



	
  

	
   2	
  

	
  

Since	
   1990	
   the	
   Canadian	
  Association	
   of	
   Learned	
   Journals	
   (CALJ)	
   has	
   represented	
   the	
   interests	
   of	
   an	
  

increasing	
  number	
  of	
   journals	
   from	
  across	
   the	
   scholarly	
   disciplines.	
   CALJ	
  operates	
   as	
   a	
   not-­‐for-­‐profit	
  

association	
  and	
   is	
  member-­‐driven,	
   identifying	
  priorities	
   and	
  establishing	
  projects	
   and	
  activities	
   as	
   the	
  

CALJ	
   journals	
   and	
   other	
   CALJ	
   members	
   direct.	
   Through	
   interaction	
   with	
   government	
   agencies,	
   the	
  

research	
   community	
   and	
   other	
   partners,	
   CALJ	
  works	
   to	
   strengthen	
   both	
   individual	
   journals	
   and	
   the	
  

journal	
  community	
  as	
  a	
  whole.	
  The	
  three	
  key	
  functions	
  of	
  CALJ	
  are	
  to	
  provide	
  services	
  to	
  CALJ	
  member	
  

journals,	
   to	
   develop	
   industry	
   initiatives	
   for	
   CALJ	
   member	
   journals,	
   and	
   to	
   enhance	
   the	
   collective	
  

strengths	
  of	
  CALJ	
  members	
  and	
  the	
  journal	
  community.	
  
	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

	
  

CALJ/ACRS	
  wishes	
  to	
  extend	
  sincere	
  thanks	
  to	
  all	
   its	
  member	
  journals,	
  and	
  in	
  particular	
  those	
  journals	
  

during	
  the	
  2009-­‐2010	
  membership	
  year,	
   for	
  their	
   time	
  and	
  patience	
  as	
  CALJ/ACRS	
  updated	
  the	
  online	
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form	
  needed	
   to	
   collect	
   the	
  data	
  presented	
   in	
   this	
  document.	
   Special	
   thanks	
  also	
   to	
  Kathy	
  Killoh	
  and	
  

Sergiy	
   Kozakov	
   at	
   Athabasca	
   University	
   for	
   their	
   support	
   and	
   technical	
   expertise	
   in	
   developing	
   the	
  

online	
  form.	
  

	
  

	
  

	
  

	
  

	
  

CALJ/ACRS	
   also	
  wishes	
   to	
   thank	
   the	
   following	
   industry	
   stakeholders	
   for	
   their	
   time	
   in	
   reviewing	
   and	
  

providing	
  comments	
  on	
  the	
  questions	
  used	
  in	
  the	
  online	
  form:	
  

	
  

Michèle	
  Dupuis,	
  Social	
  Sciences	
  and	
  Humanities	
  Research	
  Council	
  of	
  Canada	
  

Nick	
  Evans,	
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  for	
  Learned,	
  Professional	
  and	
  Society	
  Publishers	
  

Michael	
  Eberle-­‐Sinatra,	
  Synergies	
  Project	
  

Suzanne	
  Kettley,	
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  Research	
  Council	
  Press	
  

Kathy	
  Killoh,	
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  University	
  Press	
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  Lorimer,	
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  Publishing	
  

Cameron	
  Macdonald,	
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  Research	
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  Press	
  

Craig	
  McNaughton,	
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  Normand,	
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