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Since 1990 the Canadian Association of Learned Journals (CALJ) has represented the interests of an
increasing number of journals from across the scholarly disciplines. CALJ operates as a not-for-profit
association and is member-driven, identifying priorities and establishing projects and activities as the
CALUJ journals and other CALJ members direct. Through interaction with government agencies, the
research community and other partners, CALJ works to strengthen both individual journals and the
journal community as a whole. The three key functions of CALJ are to provide services to CALJ member
journals, to develop industry initiatives for CALJ member journals, and to enhance the collective

strengths of CALJ members and the journal community.
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